
to be built with the current rules and stipulations that 

Google requires in order to be found on the front page 

or a mobile device. A newer website will have an easier 

time with search engine optimization (SEO) placement and 

usability. Potential customers make judgment calls based 

on perception. If your website looks old, they will wonder if 

your business is outdated too. 

"Potential customers make 
judgment calls based on 
perception. If your website 
looks old, they will wonder 
if your business is  
outdated too."

Is Your Website a Senior?
Article by Kelly A. Baltzell, M.A., CEO, Beyond Indigo Pets

While I sat in my veterinarian’s waiting room with my 

Golden doodle, a dog aging chart on the wall caught my 

eye. Immediately, I thought (after checking if my dog is a 

senior—he isn’t), the same applies to websites! A strange 

myth permeates the veterinary culture that a website is a 

“one and done” event. When people discuss building a 

new website, it tends to be accompanied by scrunched-up, 

pained-looking faces. The reality is websites age even faster 

than dogs and become “senior.” Another analogy to apply 

in this situation is cars. Think back to the very first car that 

you drove. I’ll bet that you are not still driving that car if you 

are over the age of 22! Cars age. The technology under 

the hood becomes outdated and worn out. Eventually, cars 

need to be replaced. 

Websites age because of how humans use technology and 

how Google and Facebook adapt to meet this usage. It is 

a never-ending circle. A four-year-old website is probably 

outdated. After four years, at least 8,000 updates have 

been done on Google coding. Senior websites just can’t 

adapt to that many changes. Instead, a new one has CONTINUED ON NEXT PAGE
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Is your website too old? Check out this chart. 

What to do?

First and foremost, be in the mindset that websites age. 

This means that they need to be replaced, and that will 

require some time and money. Really, this is the most 

difficult hurdle to overcome when keeping up with a well-

maintained website. If you are dreading the process, resent 

it, think it is confusing—then it will be painful. The next 

step is to be mindful of how old your website is in dog 

years. Be realistic of what it can and cannot do. If Google 

makes a major change and your website is four years old, 

your website might not adapt well to that new change 

because it is the equivalent of a senior-age dog. 

Next, work with your marketing provider to keep tabs on 

how well your website is performing. If Search Engine 

Optimization work is being done on a monthly basis on 

the website, then it might have a few more years in it 

before it has to be replaced. Reports generated by your 

marketing provider will start to show slippage with Google 

and customers. Be open-minded that when this happens 

it is time to start looking at a fresh, brand new website 

with clean coding under the “hood.” And, last, make the 

process fun, just like buying a new phone or car can be. 

You get to make what you want from the experience.

We have seen a multitude of changes occur with website 

design and coding since 1997. Beyond Indigo has been 

conducting internet marketing for 21 years. Our CEO and 

COO have each been working in marketing online for 

23 years. Our team knows the old and the new, as well 

as how to generate revenue and tails through the door. 

We focus on results first and discuss costs second. We 

are committed to staying up-to-date with the changing 

online environment, such as ADA compliance. Plus, we are 

Google Ads Partners, and we know how to build Google 

mobile-friendly and fast websites. Need help creating a 

marketing plan? Call 877.244.9322, ext. 100, or go to 

https://www.beyondindigopets.com/contact/.

Also check out:

 ▪ Educational Blog at BeyondIndigoPets.com/Blog

 ▪ Facebook at Facebook.com/BeyondIndigoPets

 ▪ YouTube at YouTube.com/BeyondIndigoPets

 ▪ Pinterest at Pinterest.com/BeyondIndigoPet

 ▪ Twitter at @BeyondPets

Kelly Baltzell, M.A. is President and CEO of the Beyond 
Indigo family of companies which she founded 
in 1997. Beyond Indigo is a full-service marketing 
company focusing on Search Engine Optimization, is 
a Google Adwords Partner, Social Media Marketing, 
Online Reviews and websites. She has been a monthly 
columnist for MWI Animal Health since 2011. She has 
also has presented and been published in Australia, 

New Zealand, Canada and the UK.

Beyond Indigo is an MWI Animal Health Distinct Advantage™ program 
partner. To discuss how your practice can qualify for a free Distinct 
Advantage program membership, contact your MWI Territory Manager.

Year
What should be on 
the website

What should 
be gone

Equal to 
Dog Age

2019

Page speed

ADA compliance

Google Mobile-First

SSL (think little lock 
in browser)

Blog

Duplicate 
content

Desktop 
interfaces 

Scaled down 
for mobile

Secure site 
delivery

Puppy

2018

Google Mobile-
Friendly

Page speed (live July 
2018)

Blog

Duplicate 
content

Doesn’t work 
on mobile

Young 
Adult

2017

Google Mobile-
Friendly (1 responsive 
site)

Slimmed-down 
design

Blog

Duplicate 
content

Wall of text 
(move to blog)

Adult

2016

Content blocks 
instead of too many 
pages

Responsive website 
design for all screens

Blog

Links to Social Media

Duplicate 
content

Flash player

Desktop sites 
that don’t fit a 
mobile device

Senior

(https://developers.google.com/web/updates/2018/)

https://www.marketing360.com/design-and-branding/6-ways-you-know-
its-time-to-update-your-website-design/
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